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MUSEET FOR VARDE BY OG OMEGN : 2007

DYRT I DRIFT : SVART AT FORNY


http://www.vardemuseum.dk/Olgod.htm

UDGANGSPUNKTET : MEGET TRADITIONELLE UDSTILLINGER...
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Ambition:
At lave et museum, der:

- kan male sig med de bedste i Europa

- er malrettet til dem, der ikke gar pa museum

- giver gaesterne et nyt seet gjne at se pa
Vestjylland med

- og samtidig er Danmarks sjoveste museum



GGEPLADS 1944 - 1945
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TIRPITZ : DRIFTSIDE
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Pointe nr 1:

Seet am
pa mira
for de s

vitionsniveauet hgjt og tro
cler...

ker alligevel hele tiden....



KVALITATIV UNDERS@GELSE : IKKE BRUGERE
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KVALITATIV UNDERS@GELSE : POTENTIELLE BRUG — S —

BLAVAND®

Teenagefamilien

*Far, Mor og son (14 ar)
*Fra Sore

*Bldvand: 14 dage pd
camping
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KVALITATIV UNDERS@GELSE : SOCIAL OPLEVELSE

Overordnet seks typer aktiviteter

[ S

e
Afkobling Must see

Nyde de
*  Tillad

den %% 1)
Vestkyst

" s







Pointe nr 2:

Definer dine malgrupper,
laer dem at kende,

beskriv hvilke laeringsstile,
der passer til dem.

Og husk:
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Pointe nr 3

Kend dig selv og dit hold.
Skriv en bibel...
og hold kursen!



HVAD SYNES VI SELV ER EN GOD OPLEVELSE?
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TIRPITZ : FORMIDLINGSPRINCIPPER : FORMULERET INDEN DESIGN
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The 15 commandments

1.

Visiting the museum will be a transforming
experience: afterwards visitors will have

a different understanding of the Bldvand
environment.

the inner world of the visitor and the outer
world (stories) as well as physically the
inside of the building and the outer
environment.

. The museum aims at a general public,

as defined in the target groups.

. The museum visit is a social experience

many of them on holiday needing to relax.
Therefore, it should be easily digestible and
inspiring for conversation.

. omoothly integrated in the exhibitions there

is room to sit down for conversation,
interaction in families and relaxation. Visitors
may talk (it is not a library], but we have to
think about sound management.

. The museum must be s0 inspiring and fun

that visitors will want to come back.
The exhibition should give the impression
that there is more to discover than one can

W,
70 200 %

8.

. The inside and outside are connected. Both 9.

10.

11.

12.

oversee in the first visit. This feeling will be
achieved by layering stories (instead of
adding).

We don't show objects to show objects,
but we show objects to tell stories.
Objects and stories should be emblematic;
completeness is not a goal.

When making design and other choices,
the visitors' experience is leading.
Everything in the museum is top notch
quality; quality is more important than
quantity.

Every gallery has it's own character and
design: we create 3 distinguishable
IMUSEUmS.

. The galleries look exciting from outside the

building, visitors will want to go in and buy
a ficket.

. The design reinforces the architecture and

the material finish does justice to the
puilding.

. Each gallery had got selected spaces for

guided tours. Here quides can address
groups of maximum 30 people and show
something of interest.




TIRPITZ : GALLERI : HAVETS GULD : SKATKAMMER A

MALGRUPPE : MJSEUMSVANTE GASTER 40+
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TIRPITZ : DEN GAMLE BUNKER

OPLEVELSESJAGERE



TIRPITZ : GALLERI : EN HZER AF BE.TON
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MALGRUPPE : FAMILIER MED BBRN 10+0G (UNGE
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TIRPITZ : GREB: HISTORIERNE ER VIGTIGST — GENSTANDENE ER STATISTER
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TIRPITZ : FRAVALG AF TEKST :
BORN OG VOKSNE PA LIGE VILKAR
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MALGRUPPER :
DER KOMMER
ANDRE END DU
REGNER MED

ARKITEKTUR-
LOVERS
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PROVARDE : HVORFOR VIL DU ANBEFALE BLAVAND? : 2014
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PROVARDE : HVORFOR VIL DU ANBEFALE BLAVAND? : 2017




Bonuspointer

* Pointe 4: malgruppen skal fglges til dgrs — hvis det
er dem, der sjeeldent gar pa museum, skal man
undga tekst. Omvendt: gerne tekst til de erfarne.

* Pointe 5: der kommer andre end dine malgrupper

 Pointe 6: der skal vaere forskel pa museer. Dyre
udstillinger malrettet strandturister skal ikke vaere
alle steder. Vardemuseerne vil gerne veere et
turistmuseum med lokal stolthed.

* Pointe 7: Hav fokus pa geestens oplevelse — taenk
service






Erhvervsakademi Sydvest (EASV) Send besked
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Opskriften:

Kend dine malgrupper
Design rammerne sa de passer til ambitionen

Design indholdet, sa det passer til malgruppen — og
rammerne

Design servicen, sa dine geester foler sig set og velkomne

Bliv ved med at interessere dig for dine gaester og deres
oplevelse. Oplevelsen ma gerne vaere endnu bedre, nar de
kommer naeste gang...
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